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1. THINKING OF YOUR BRAND 
AS A COST AND NOT AN 
INVESTMENT.
Business owners often cut corners to get their 
logo, visual identity and marketing materials 
(yes, this includes social media) developed for 
as close to free as possible, often unaware of 
how important a strong brand identity is to their 
business’s success strategy. Your brand is the 
vessel that holds economic value and your 
product/services aren’t going to sell themselves 
as soon as they hit the market, in fact the market 
won’t even know there is a new fish in the pond 
altogether! Your brand is the only business asset 
that does not automatically have to depreciate 
with time. A brand that is treated right can 

continue to increase in value.

SOLUTION: Seek out the services of a 
professional in the field of marketing and design. 
Just like you, they are experts in their industry 
and it’s their mission to guide you in creating 
a kick-ass brand that will showcase who you 
are, because your brand is exactly that, a 
representation of you and your personality. Sure, 
you could just create your own logo on Vista-
print, but that would be like that designer cutting 
their own hair and proclaiming themselves to 
be a hairdresser, that age old saying; “you get 
what you pay for” is bittersweet. Be savvy when 
selecting your designer as not all designers are as 
experienced as others (just like any profession). 
The best way to find the right designer for you is 

by someone you know recommending a designer 
they have worked with and are HAPPY with what 
was produced for them or start researching and 
looking through portfolios on Google, send an 
email to the one who’s portfolio resonates with 
your taste and the one who’s style speaks to you 
the most.

2. NOT KNOWING WHO YOUR 
IDEAL CLIENT IS.
Yes, you truly are talented enough to serve 
potentially anyone in your market, however your 
business will always be a better fit for some 
people and not so much for others and guess 
what? That’s absolutely ok! It’s like trying to paint 
a house with a sample pot of paint, you spread 
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